White wheat
IS IN demand

When it comes to hard white
wheat production in the United
States, speakersat arecent Kansas
State University conference said
twokey ingredientsarestill miss-
ing: aconsistent supply and alig-
uid market.

“We' ve got people interested,
but thereisn’taconsistent supply,”
said Seaboard Corp.’sRoy L oepp,
referring to overseas buyers.
“Hard white wheat productionin
the United Statesneedstoreach a
critical mass point where it be-
comesacons stent part of theland-
scape.”

L oepp, whoisthequality direc-
tor of milling operations at Sea-
board, wasspeaking at theK -State
International Grains Program’s
Hard White Wheat Export Con-
tracting Conference and Trade
Show held March 14-16 on the
Manhattan campus. The confer-
ence, also sponsored by U.S.
Wheat Associates, brought to-
gether producers, grain handlers,
domesticand exportwheat buyers,
and flour millers.

Despiteoverseasbuyers’ strong
interest in hard white wheat for
such productsasnoodles, tortillas
and bread, the United States con-
tinuesto producemuch morehard
redwinter and other typesof wheat
thanit doeshardwhitewheat, said
Mark Fowler, International Grains
Program miller and conference
coordinator.

Hardwhitewheat productionin
Kansasthisyearisestimatedtobe
about 5 percent of thetotal wheat
crop, with hard red winter wheat
making up the rest, said David
Frey, administrator of the Kansas
Wheat Commission. U.S. hard
white wheat production thisyear
isestimatedat 1.01 millionmetric
tons, said Ron Stoddard, executive
director of the Nebraska Wheat
Board. That compares with the
U.S. Department of Agriculture’'s
estimate of 2004 hard red winter
wheat production at 23 million
metric tons.

Kansas-based Seaboard is
widely knownasahog production
company, Loepp said, but it hasa
long history in the milling indus-
try. He listed several factors that
would helptheU.S. wheat indus-
try expand hard white wheat pro-
duction, including:

* Promoting white wheat to
make it safer for millersto gain
experiencewithit.

e Having enough varieties that
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will work year inand year out.

« Proliferating performance
dataso everyoneinthemarketing
chainhasabetter understanding of
what heor sheisgrowing, buying
and selling.

Kelly Spitzer of Tempel Grain
Co.saidfiveof Tempel's1leleva
torsinsoutheastern Coloradowill
handlehardwhitewheat thisyear.
Spitzer is the vice president and
grain merchandiser at Tempel,
based in Wiley, Colo. Two of its
locations (in Towner and
Sheridan) will bedevoted to hard
whitewheat only, whileitseleva-
torsinHaswell, Wiley and Spring-
field will take in other wheat as
well.

Tempel will segregate the hard
whitewheat from other cultivars,
shesaid.

“We' vemadethiscommitment
to the producersin thearea,” she
said, adding that Trego, avariety
of hard white wheat, has outper-
formed some types of hard red
winter wheat in recent Colorado
trials. Southeast Colorado has a
fairly aridclimate, averaging 11to
12inchesof rainannually. Tempel
is looking to California and
Mexico as its best market pros-
pects, Spitzer said.

Keysto success for hard white
wheat are aliquid market, com-
petitive yields and incentives for
growers, shesaid.

“What growers want is to be
ableto call up an elevator or mill
atanytimeandgetabid,” shesaid.

Tregowasdevel oped by wheat
breeder Joe Martin at K-State's
Agricultural Research Center at
Hays. It isthe most widely used
hard white wheat variety in the
country, said Frey of the Kansas
Wheat Commission, which has
supported hard white wheat re-
search at K-Statefor 20 years.

“Hardwhitewheat enhancesthe
strength of the U.S. in the world
wheat market,” said Seaboard's
Loepp. “Some synergies will be
realized with hard red winter
wheat and perhaps with northern
springor evenother commodities.

Deadline \Wednesday
for emergency loans

The deadline for farmers and
ranchers to file applications for
emergency disaster loans in
Norton, Decatur, Rawlins, and
Phillips counties is Wednesday,
April 20.

Farm Loan Manager John VVogt
saidthat thoseneedingfarmcredit
as aresult of freezing conditions
that happened from April 7-May
15, 2004, and drought conditions
from Jan. 1, 2004 should make
their applications at the Norton
County Farm ServiceAgency of -
fice, 11640 Pineview Drive, be-
forethe expiration date.

Hesaidloanscovering physical
and/or production losses may be
madeat a3.75 percentinterestrate
and are scheduled for repayment
asrapidly aspossible.

Disaster loans covering physi-
cal losses may be used to replace
installations, equipment, live-
stock, or buildings, including
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homes, that werelost through the
disaster.

Loans covering production
losses may be used to by feed,
seed, fertilizer, livestock, or to
makepaymentsonreal estateand
chattel. The money can also be
used for other essential operating
and living expenses, he said.

Tobeédligiblefor anemergency
disaster loan, an applicant must
operateafamily farmor ranch, be
unabletoget credit el sewhere, and
have suffered a physical and/or
production lossfrom the disaster.

Farmerswho suffered at least a
30 percentlossof atleast onecrop
may haveaqualifying production
loss. Emergency disaster produc-
tionlossloanscover upto 100 per-
cent of losses, or $500,000, which-
everisless.

For more information, contact
the Norton County Farm Service
Agency at 877-5156.

CARES

Would like to thank

the public for their
overwhelming response at
the potato bar fundraiser

Saturday evening.
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Jessica Peterson, owner of Studio 508, a new hair salon on North Second Street, looks over a product brochure.

— Telegram photo by Carolyn Plotts

Classy hair salon open for business

By CAROLYN PLOTTS

There'sanew, chic, hair salonin
town. Studio 508 recently opened
under the ownership of cosme-
tologist Jessica Peterson.

Its address is 508 N. Second,
hencethe name.

Mrs. Peterson, a 2001 Norton
Community High School gradu-
ate, has always wanted to be in-
volvedinthe" businessof beauty”.
Sheisagraduate of the Academy
of Hair Designin Salinaand offers
acompletelineof servicesfor men

andwomen, including manicures,
pedicures, shampoo, cut, style,
highlights, low lights, perms, col-
oring andfoiling.

Her business carries Redken,
Redken For Men, Matrix/
Biolage’, and Bedhead plusafull
line of professional products.
Mrs. Peterson also uses Creative
Spaproductswhengiving apedi-
cure.

“I havelots of new ideas,” she
said. “Having aflattering style
buildsyour confidence. Andif you

look good, you feel good.”

She keeps up-to-date with the
beauty profession by attending
workshops in Kansas and Colo-
rado. Sometimesthereareprofes-
sional speakersand sometimesthe
workshop is “hands-on”. There
shelearnsthelatest techniquesin
hair cuts and styles and keeps up
on product knowledge.

She said, “| want to thank my
family for all their help and sup-
port. They really helped get my
salonopen.”

Her husband is Chad Peterson,
son of Joseph Peterson, Norton
and Mary Slocum, Nebraska. He
isamanager for BAH Farrowing,
Hendley, Neb.

Mrs. Peterson’sparentsare Judy
Holzapfel and step-father, Dave
Holzapfel, Norton and her father,
thelate Chip Carreau.

Studio 508 isopen from 9 a.m.
to 6 p.m. Monday through Friday
and by appointment on Saturday.
To schedul e an appointment, call
874-4906.
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With The Norton Telegram, you'll
get excellent local and area cov-
erage, editorials, feature stories,
sports and you’ll know what our
advertisers have to offer also.

OUR RATES ARE
COMPETITIVE!

PLUS . .. If you need a gift idea,
a new subscription to The
Norton Telegram is perfect!!
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