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Bison
Rx compounding & TherapyCustomized

prescriptions for
patients with
unique medical
situations
requiring
unique medical
solutions.

James E. Hampton, RPh, PCCA Member

416 State Street, Suite A
Atwood, Kansas 67730

(785) 626-3237
(800)  696-3214

Bison Rxcompounding@atwoodtv.net

Southwind Plaza
785-460-1900

Colby
Sew & Vac

•Viking & Bernina Sewing
Machines •Vacuums •Fabrics

•Classes •Nature’s Air - Air Purifiers

Hours: 9 a.m.-5:30 p.m.

Sales & Service

Dry Carpet
Cleaning System

Commercial • Residential
Serving NW Kansas & Eastern Colorado!

785-462-6995 ~ 800-611-6735

Now Scheduling Spring Cleaning!

New System
Professional

Window Cleaning

Chris & Beth Lewon • 650 N. Grant • Colby, KS
“We do windows!”

Call for your
FREE estimate!

Elastomeric Rubber Coating For Metal Roofs

462-6642

ESTIMATES

ROOFMASTERS
Your Local Roofing Contractor

425 East Hill, Colby, KS
Licensed - Bonded - Insured

1-800-536-6642
1-785-462-6642

FREE ESTIMATES

RESIDENTIAL
Tamko Shingles
GAF Shingles
Wood Shingles
Metal Roofs

COMMERCIAL
Rubber Single Ply
White TPO Single Ply
Built Up Systems
Modified Systems

WORLDWIDE  . Vacation Packages . Cruises    Tours . Groups . Flights . Hotels . Trains . Cars 

From # Nights

Max 45

 
4
3
3
5
7
3
3

LAS VEGAS 
DISNEY WORLD
MEXICO
CARIBBEAN CRUISE
ALASKAN CRUISE
HAWAII  
LONDON, ENGLAND 
AMTRAK EXPLORE AMERICA 

$250
$505
$450

$1,050
$1,500

$740
$700
$359

Air & Hotel, Park Passes

Air & Hotel
Cruise & Air
Cruise & Air
Air & Hotel
Air & Hotel

Air & Hotel

Per Adult

V A C A T I O N  S P E C I A L S B R A N S O N  
C H R I S T M A S  T O U R

December 7-12
Call for brochure

All specials may be for specific dates 
and are subject  to  availability 

155 W. 4th, Colby, KS 67701
Phone: 785.462.6999
Fax: 785-460-0852 

Toll Free: 1.888.690.7077

CALL IN OR FAX YOUR INTERNET 
QUOTES AND OTHER ADS!

WE CAN BOOK THEM FOR YOU
WITH LOCAL, CARING SERVICE!!

BOOK SUMMER
VACATIONS NOW!

Call for Bus Tours Schedules.

Air & Hotel
Park Passes, Air & Hotel

Round Trip Travel

$800

Taylor Motors
1000 Taylor Ave. • Colby, KS  67701

AUTO DETAILING
Available M-F  8-6; Sat. by appointment

785-460-3317; 800-834-2338; www.taylor-motors.com

COMPLETE

SHAWN D. JENSEN, D.D.S

• Root Canals • Orthodontics
• Implants • Wisdom Tooth Surgery

1690 W. 4th St., Colby ~ 785-460-3999
Toll Free: 1-866-305-3999

New Patients Welcome
No Referral Necessary ~ Financing Avail.

The Latest Technology and Most
Complete Care Available!

FAMILY DENTAL
CARE

LET ADVERTISING WORK FOR YOU!!!

BUSINESS DIRECTORY
To have your ad placed in the

Business Directory

call Crystal or Jasmine today at 462-3963.

  
  

David L. Browne III
550 N Franklin Ave
Colby
(785) 462-3388

Murray Roofing & Construction
Residential & Commercial

(785) 462-6908Residential roofs
Flat & Low-Sloped Roofs
Metal Retro-Fit
Energy Efficient Roofing Solutions

Vinyl & Steel Siding
Decks & Patios

Wood & Vinyl Fencing
Soffit & Fascia

Jeff Dreiling - Sales
       (785) 443-0819

Jim Murray - Owner
       (785) 443-1339

Free Estimates Free Estimates

• Tree Removal & Trimming • Full Insured • Careful & Prompt
Service • Late Model Bucket Truck • Free Estimates!

1114 Main, Gem

JEFF HARLOW

930 S. Range
Colby, Kansas  67701

Phone:  785-460-0828
Fax: 785-460-0829

Cell:  785-443-1082

Hours:
M-F: 8-5:50;
Sat: 8-4:30

“The Difference is Clear”

Rory Henry  •  785-460-7773

Thomas County Insurance
has been serving

NW Kansas for 100 years.

Jim McLaughlin/Agent

Stop in and experience the friendly
service and excellent insurance

products we have to offer.

490 N. Franklin • 462-3939

Hopper 4 Life

Looking to buy used Grasshoppers?
Looking to sell a used Grasshopper?

Go to
http://www.brownandtanusedzeroturnmowers.com

Or contact
kay67107@yahoo.com

Evening Appointments

422 Smith Drive
Colby, KS 67701

785-462-3308

Specializing in:
Children,

Adolescent,
Individual,
Marital and

Family
Counseling

New Beginnings
Counseling

Services
Douglas Finley, LMSW

What’s yours is theirs…or is it?

Without a proper estate protection strategy, your
loved ones may not receive all you’ve worked so
hard to achieve. Thrivent Financial for Lutherans
can help ensure your assets pass according to
your plan. Call today. 

Neither Thrivent Financial for Lutherans nor its respective associates provide legal or tax advice.
For complete details, consult with your tax advisor or attorney.
21384B  R5-03  200301466  ©2006 Thrivent Financial for Lutherans

James (Jim) Jordan 
Regional Support Associate

Member–Million Dollar Round Table
Member–NAIFA
Member–NAFIC

800-756-2139

785-694-3553
leave message

Brewster, KS

• Welding & Repair
• Field Service

• Miscellaneous Repairs

JOHN’S
WELDING

ALL REMAINING SHRUBS, ROSES
& BEDDING PLANTS

We don’t just sell plants, we grow them!

Golden Plains Garden Center
&

Greenhouse
9:30 to 6:00
Mon.-Sat.

Sun: Noon-5:00

1140 Plains
Ave. - Colby

785-462-7528

50% OFF

High Plains Art Club learns of Rockwell
“The Life of Artist-Illustrator

Norman Rockwell” was the theme
of the program presented at High
Plains Art Club at their meeting on
May 9, at Southwind Plaza in
Colby. Program chairman was art
club member, Ruth Hughes.

Hughes informed the group
Rockwell’s admirers were in awe of
his uncanny ability to portray char-
acter mood, composition and light-
ing in his work.  She said his real
popularity though, derives from the
science of familiarity each Ameri-
can recognizes in his illustrations
that resulted from a set of external
circumstances that existed at just
the right time in Rockwell’s life.

“At that time,” Hughes said,
“newspapers were the main vehicle
of mass communication and the
people of the 20th century held a
special interest in their forbears of
the 19th century.

Also, that was the advent of cer-
tain new technologies, notably the
technique of photoengraving and its
derivatives, the use of halftone
screen and the development of four-
color processing. In combination
these circumstances gave illustra-
tors such as Rockwell access to a
larger, more receptive audience
than ever before.”

Rockwell   was born in New York
City on Feb. 3, 1894.

 Norman started drawing as a

child while his father read Dickens
to him. In 1903 Norman’s family
moved to Mamaroneck, N.Y., a ru-
ral community to which Norman
was well suited and, which he also
reflected in much of his early
works.”

Hughes said, “At the age of 14, in
1907, Norman began the study of
art at the Chase School of Fine Art
and Applied Art in New York. He
earned some of his tuition for his
classes by teaching sketching to a
friend of his, actress Ethel
Barrymore and had a commission to
design Christmas cards for Mrs.
Arnold Constable.

“At the age of 15,” Hughes con-
tinued, “he left high school to be-
come a fulltime student at the Na-
tional Academy School in New
York. Several months later he trans-
ferred to the Art Student’s League,
the most liberal art school in the
country.

At 22, Rockwell submitted three
of his works to Saturday Evening
Post. Hughes said, “Two were oils,
one of a boy pushing a baby carriage
and being teased by his baseball
friends, the other of a children’s
backyard circus. The third,” she
said, “was of an elderly man play-
ing baseball with his children.

Rockwell then traveled to Paris to
study. After working there for a
while he realized his attempts to

master Modern Art were unsuc-
cessful. Hughes said the end of
World War II inspired some of
Rockwell’s most popular covers —
illustrations of the returning mili-
tary troops. He then joined the fac-
ulty of the newly established Fa-
mous Artist’s School in Westport,
Conn.

Rockwell hired his neighbors to
pose for him in order to construct
the scenes he wanted and then he
took a photograph and painted from
that.

Today, many, well-known artist
paint from photographs they have
taken. “Many art critics felt, at that
time, that one was not really an art-
ist if they painted from photographs
like Rockwell did and, therefore,
gave him poor reviews for that rea-
son,” Hughes said.

“Perhaps this was the reason,”
Hughes said, “that Rockwell be-
came discouraged about his work.
He also had many personal prob-
lems about that time.

“Finally, after 47 years, The Sat-
urday Evening Post editors decided
they no longer wanted Rockwell as
their cover artist. After that it wasn’t
long until the Post went under and
stopped publishing,” Hughes
added.

Norman Rockwell died in his
home in Stockbridge in 1978.

Art club hostess for the month,

Rosie VanDyke, served refresh-
ments. During the business portion
of the art club meeting it was deter-
mined the club could not afford the
cost of making calendars of their
artwork to sell. It was unanimously
voted to forget the calendar project.
Vice President Margaret Denneler,
suggested that a collection be taken
each meeting to help increase their
funds.  All agreed.

President Marlene Carpenter,
announced that the Goodland Grind
and Gallery will soon be open and
that she signed the club up to have
a show there at a future time. If
paintings are sold, the shop receives
20 percent. Carpenter will also have
her own one-person show there.
Each show will be exhibited for one
month.

Carpenter also announced that
the Sherman County Economic
Development Committee was to
meet June 13 and that she would like
to make arrangements for the art
club members to attend their artist’s
roundtable in order to get ideas for
possibly starting something similar
for Thomas County. Other club
members were enthusiastic about
this idea.

Secretary Marj Brown an-
nounced a Bob Ross workshop to be
held in Logan in June. Treasurer
Bev Kern displayed literature about
several artist’s magazines contests.

Kansas on Times Square
TOPEKA  (AP) — A new com-

mercial conceived as part the
Kansas “as big as you think”
campaign will hit a big screen in
the Big Apple this week, where
officials hope it will promote
tourism and burnish the Sun-
flower State’s image.

The 30-second advertisement
is designed to capture the atten-
tion of 1.5 million or so New
York residents and visitors who
wander through Times Square
each day. The ads will appear
amid coverage of soccer’s World

Cup, on a screen controlled by
CBS.

The commercial features sev-
eral scenic northeast Kansas vis-
tas and is designed to showcase
the state’s wide open spaces,
while suggesting that Kansas
also is a wired, sophisticated
place.

It’s the latest step in a cam-
paign from January 2005 by the
Department of Commerce, hop-
ing to build Kansans’ pride in
their home state, then get outsid-
ers feeling good about the state.


