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Democracy at work
for protestors

Anti-abortion activists who showed up last week to protest out-
sideWi chitaWest and Southeast high schoolshad aright tobethere.

So did agroup of high school studentswho protested the protest-
ers Sunday outside alocal church.

Protest. Counterprotest. Soundslikedemocracy inaction. Butit's
important to enforceground ruleson public demonstrationsto keep
bystanders, especially students, from feeling coerced, harassed or
threatened.

Activistsof whatever political stripehavearight to picket aslong
astheyfollow local protest ordinancesregardingl ocation and noise.
They alsohavelegal protectiontodisplay graphic photosof aborted
fetuses—notamoral right, mindyou, but alegal “freespeech” right.

Infact, anti-abortion groupsroutinely use such tacticsat college
campuses. And locally, they’ ve parked vans with billboard-sized
displaysof fetal dismemberment at many public events, whereany-
one, including young children, can seethe shocking display.

That’s reprehensible, and violates the protesters’ own avowed
“respect for life” stance.

Besides, shock tactics don’t persuade anyone and usually back-
fire: Even some studentswho object to abortion objected to the lat-
est visual assault more, and joined the protest against it.

Still, policesay theabortion protestersbrokenolawsand viol ated
no ordinances.

But some of theincidentswarrant closer scrutiny.

AtWest High, protestersharangued studentsasthey got off school
busesand pushed |eafl ets at them.

That'sgoing over theline. ...

Students shouldn’t beinsul ated from real-world political speech
and controversies.

But neither should they feel physically cornered or intimidated
by protesters.

Police and school officials should review the recent protests to
determinewhether agreater physical buffer or security presenceis
needed to separate protesters and students. ...

Onebright moment at the church event: At least afew of the pro-
testers and church members actually talked with one another and
listened to opposing views.

I nstead of shouting matchesand shock tactics, weneed moregenu-
inely civil discourse.

Wichita Eagle

Where to write, call

U.S. Sen. Pat Raberts, 109 Hart Senate Office
Building, Washington, D.C. 20510. 202/224-4774

U.S. Sen. Sam Brownback, 303 Hart Senate Office
Building, Washington, D.C. 20510. 202/224-6521

U.S. Rep. Jerry Moran, 2443 Rayburn House
Office Building, Washington, D.C. 20515. 202/225-
2715 or Fax 202/225-5124

State Rep. Jim Morrison, State Capitol Building,
303 SW 10th St. Rm. 171-W, Topeka 66612. 785/296-
7676 email: jmorriso@ink.org web: www.ink.org/
public/legislators/jmorriso

State Sen. Ralph Ostmeyer, State Capitol, 300 SW
10th St., Rm. 128-S., Topeka, Kan. 66612, 785/296-
7399 ostmeyer @senate.state.ks.us
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BOARD UP THE WINDOWS, RALPH ..
WE JuST GOT A CATEGORY

GAS BILL !
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Visitor appreciates care in hospital

You can be proud of your hospital staff!

Your Citizens Medical Center Emergency
Room staff went theextramiletotakecareof me
when | had no placeto turn. Their professional
training was evident but their attitude and com-
passion for someone in a “fix” was what im-
pressed me.

My wife and | were traveling from Edmond,
Okla,, to Denver on Sunday, Sept. 4 (Labor Day
weekend), whenat arest stop near Haysmy right
calf cramped so severe that | couldn’t walk or
evenstand. | had never had apainthisbadinmy
life! If felt like my shinbone was broken. Hav-
ing two artificial hips, artificial left knee and
double bypass surgery, | ama“veteran” patient
and know pain.

Being worried about a blood clot, | checked
intoyour ER about 4:30 p.m. Thecalm and effi-
cient nurse on duty, Kerri Shippers, checked us
in before going off duty and Shelly Wolfe took
over. Shetooworkedfasttofindtheproblem. Dr.
B. Kellogg took all the correct steps.

The blood test indicated | was dehydrated.
Wolfestarted an | V. Being the expert that sheis,
| never felt the needle when she stuck it in my

© Afathy

| amanavidreader of theCol by FreePressand
| am also aRegistered Dietitian. Asan RD and
an health professional, | would liketo correct a
falsestatement fromyour articledated October
13titled‘ Quick andHealthy’ recipeswithfewer
carbohydrates. Inthefourth sentence of thesec-
ond paragraph you state the third goal of the
writer as: “Andfinally (thethird goal) was eat-
ingalow fat diet by usingmonounsaturated and

Don't be

In recent tripsto my local grocery store, | have
becomeincreasingly awareof thevolumeof bottled
water that peoplein my neighborhood buy. Almost
anentireaisleisdedicatedtoit, and peoplearebuy-
ing by the case. The phenomenon is alittle odd.
Boston’stap water seemsfineto me.

Recently, the head of the Massachusetts Water
Resource Authority took the Pepsi challenge. He
and apanel of tasters, including alocal wineexpert
and alocal beer brewer, did atastetest with Boston
water, Pepsi’'s Aquafina, and a few other bottled
water brands. Not only didtheentirepanel agreethat
thefivewater samplestasted roughly thesame, lab
tests showed that there were no significant differ-
ences between the quality of Pepsi’s bottled water
and tap water.

Greater Boston spends 1,364 times the cost of
perfectly good public water for Aquafina, despite
indistinguishable differences, and Bostonians are
not aone. Similar patternsrepeat themsel vesacross
the United States.

Other scientific studies show that bottled water
is no safer than public water, and often less safe,
sometimes with high concentrations of toxinslike
arsenic and mercury. Food and Drug Administra-
tion rules for bottled water quality are quite poor
compared to Environmental Protection Agency
rulesfor tap water. But if bottled water isnot nec-
essarily cleaner or safer than publicwater, why have
bottledwater salesdoubledintheUnited Statesover
the past decade? And why do one of six peoplein
the United States only drink bottled water?

Anultra-soundtest would berequiredtorule
out ablood clot. The problem was the ultra-
sound expert, Amanda Fisher, was off for the
weekend and wouldn’t be back on duty until
Tuesday.

That would require me staying in the hospi-
tal two nightsand taking medicineto insure no
blood clot brokeloose.

Dr. Kellogg went the extra mile to help me
withmy problem. He called Fisher at her home
and you should have heard himtalk! Hewas so
smoothandtactful intelling her the problem she
couldn’t resist agreeing to come in and do the
rest. She left her relatives who visiting her for
the holidays and cameto the ER to do thetest.

A morepleasant and upbeat woman|’ venever
met. Sheexplained everything shewasgoingto
do and then even though she had guestswaiting
at her home, shedidn’t hurry theimportant test.
Shewasso meticulousand gentle. Shewasal so
very patient in explaining every detail to my
wife. (Youknow how worried awifecanbeat a
timelikethis!) | appreciated thegreat “ bedside
manner” Fisher displayed. Noblood clot! With
thisinformation, Dr. K ellogg could proceed step
by step to stop my pain.

Thenext problemwasafter all thetreatment,
| still couldn’t walk. | would need crutches. At
10:30 p.m. Wolfeand Dr. Kellogg went the ex-
tramileand got on the phone and called every-
one in town and couldn’t find any crutches.
However beingsoresourceful they finally came
upwithapair!

| admireDr. Kellogg'sexpert medical knowl-
edge. | responded to treatment exactly like he
said| should. My painsubsided whenhesaidit
would. I walkedin“twoorthree” daysprecisely
when he said | would. I’'m a professional
speaker andwasabletogivethreemotivational
talksto DukeEnergy inDenver onFriday...just
likeDr. Kellogg said | could!

Janice McCart, CEO CitizensMedical Cen-
ter, | could havesaid, “1 had asorelegand your
ER peoplefixedit. Thanks’ But that would not
have conveyed the super attitude, compassion
and professional manner in which your staff
took careof my problem! I’ vebeeninhospital s
in Denver, OklahomaCity and Dallasand your
people are second to none. You have aright to
be proud!

Vern Holder
Edmond, Okla.

another name still a fat

polyunsaturated fatswhilelimiting saturated fats
and avoiding transfats.” Both monounsaturated
and polyunsaturated fatshavethe sameamount of
fat as saturated fat. Substituting them in place of
saturated fat would not lower the fat content of a
diet. It would alter thefatty acid composition but
wouldnotlower theamount of fatinaperson’sdiet.
Thisisanimportant distinction concerning alow
fat diet. The public is bombarded with confusing

nutrition information and the media needs to
be accurate and consistent with public health
messages concerning nutrition.

Martha CollinsRD,LD

CitizensMedical Center, Colby, Kan.

Thank youfor your correction. | usedthein-

formationthat wasinthebook without check-
ingonit. Inthefuturel will try to check.

Pat Schiefen

duped by bottled water

Patricia
Lynn

® Other
Viewpoints

Theindustry, led by Pepsi, Nestlé, and Cokeis
trying to dupe us. Misleading advertising is fuel-
ing the explosive growth of thisindustry. Accord-
ing to the most recent statistics available, in 2002
bottled water corporations spent $93.8 million to
portray their products as “pure,” “safe,” “clean,”
“healthy” and superior to tap water.

They position bottled water as healthy, whenin
reality it threatens our health and our ecosystems,
coststhousands of timeswhat tap water costs, and
undermines local democratic control over acom-
mon resource.

Water bottling, is afast-growing $55 billion a
year business. Corporationstakewater fromunder-
ground springs and municipal sourceswithout re-
gardtoscarcity or humanrights, and aresetting out
to replace our public water with ahigh-priced, ag-
gressively marketed product.

Increased demand for water worldwideisdrain-
ing away our rivers, lakes, and other fresh water.
Today, over 1 billion peoplearoundtheworlddon’t
haveaccessto safewater todrink. Eachyear, more
than 1 million children die of diseases caused by
unsafe water. And as water scarcity grows, these

numbers will rise. By 2025, two-thirds of the
world’'speoplewon’t have accessto enough water,
putting the lives of millions more peopleat risk.

Corporations view water as one of the great in-
vestment opportunitiesof the 21st century, andin-
creasingly seek tocontrol it. Water isalready a$400
billionayear business. That's30 percent larger than
thepharmaceutical industry. If transnational corpo-
rationscontrol our water, they can decidewho gets
it-and who doesn'’t.

Justlikeair, water ispreciousand sustainsall life
onearth. Accessto clean, safewater isafundamen-
tal humanright. Decisionsabout alife-giving sub-
stance and afundamental human right must not be
left to corporate sharehol dersunaccountabl etothe
public.

Corporations like Pepsi, Coke, and Nestlé are
seeking to transform water into acommodity that
can besold for profit to the highest bidder. Instead
of buying into this approach, people across the
United States should bedemanding that our public
water systems are well maintained. Clean, safe,
public water isworth fighting for.

* k%

PatriciaLynnisthecampaignsdirector for Cor-
porate Accountability International-formerly
Infact-anonpartisan member ship organizationthat
protects peopl e by waging campaignschallenging
irresponsible and dangerous corporate actions
around the world. For more information visit
www.stopcor por ateabuse.org <http://
www.stopcor porateabuse.org> Distributed by
www.minutemanmedia.org.

Doonesbury
® Gary Trudeau
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HONEY, HOW COULD HE
NOT BE REFUGEESZ HE
°| JUST EZCAPED FROM THE |2
MOST HOSTILE EMVIROW -
MENT ON EARTH!
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