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The customer is kind, listen carefully

Stop blaming, start
working on budget

Addresses of elected officials:

   U.S. Sen. Pat Roberts, 302 Hart Senate Office
Building, Washington, D.C. 20510.  202/224-4774
   U.S. Rep. Jerry Moran, 1519 Longworth House
Office Building, Washington, D.C. 20515.  202/225-
2715
   State Rep. Jim Morrison,  State Capitol Building
Rm. 174-W, Topeka 66612. 785/296-7676   e mail:
jmorriso@ink.org  web:http://www.idir.net/~jmorriso/
  sclark@ink.org I’ve got a holiday present for George Bush, our

president. I’m going to give him a good reason
for attacking Iraq. That’s more than he’s ever
given me.

Thus far, President Bush has tried to convince
us that war with Iraq is a necessity because:

1. It has weapons of mass destruction that it
might turn on us at any moment.

2. Failing that, it will turn them on its neigh-
bors.

3. Failing that, it will sell them to terrorist
groups who will use them on us.

4. And anyway, it was behind the attacks of 9/
11, sort of.

None of which seems terribly persuasive to me.
If Saddam attacks us, or his neighbors  with mas-
sive force, he runs risk of obliteration. He knows
that. He’s nuts, but he’s not suicidal. (There is no
evidence, by the way, that he was involved with
the 9/11 plotters.)

As far as sales to terrorists groups go, our main
threat there is the former  Soviet states which do
have biological, chemical and nuclear weap-
ons—under the care of underpaid, demoralized
technicians, looking for a payday.

So what’s wrong with relying on U.N. inspec-
tors to ferret out these terrible  weapons?

Oh, I know, inspections don’t work. Dick
Cheney said so.

I don’t get that.
We  have spy planes that can photograph the

printing on a golf ball from 20,000 feet.
You mean to tell me we haven’t observed the

place closely enough for the past  10 years that
we don’t know where the suspicious sites are?

It seems to me that inspections, pursued assidu-
ously, should at the very least  allow us to limit
the capacity of Saddam for mischief. The rest of
the risk can  be made minimal by our threat of
massive retaliation.

A more persuasive case for the war has been
made by former Nebraska Senator Bob Kerrey,
now the president of the New School in New York
City.

Kerrey argues that we have a moral duty to get
rid of Saddam, on humanitarian  grounds. Yes,
that’s what I said—humanitarian grounds.

To leave him in place, says Kerrey, is to con-
demn the people of Iraq to a perpetual living hell
and to put the entire region at risk of a similar fate.

If you believe  that the United States should be
a champion of human rights, how can you not  be
for dislodging Saddam?

This is the liberal argument for war; one which
liberals have not warmed to.

  Student and faculty members at his school—
a bastion of liberalism for decades—have pro-
tested his stance and called for his resignation,
but he has held his ground.

It’s difficult to argue that Saddam is not a very,
very bad man.

The record is replete with stories of the torture
and mutilation of children while their parents  are
made to watch, of the rape of women in the pres-
ence of their families, of  political prisoners killed
slowly in excruciating ways (being dipped gradu-
ally  in a vat of acid being one of the more ba-
roque).

He is a monster.And yet, I hesitate to embrace
a war against him.

 I don’t see any way to go into Iraq without
extensive bombing, with all that means in terms
of civilian casualties.

And Saddam has promised a “scorched earth”
policy if attacked; that is, he would destroy his
country’s oil fields, electrical power plants and
food storage sites, leaving his already impover-
ished nation destitute.

 Surely, if he does have weapons of mass de-
struction, he would use them indiscriminately on
us and on his own people if necessary.

We would then be left in the position of hav-
ing destroyed Iraq in order to save  it. We’ve been
there before.

So there’s a case to be made for the war, and a
case against it. My great hope is that Saddam will
back down in this game of chicken he’s playing
with President Bush, gather up his stolen mil-
lions, and go off someplace to live the life of a
deposed tyrant.

It’s not much of a hope, but it’s all I’ve got.
*****

Editor’s note: Donald Kaul recently retired as
Washington columnist for the Des Moines Reg-
ister. For information, email: donaldkaul@-
aol.com.

While almost every industry today does a lousy
job of living by the motto: “the customer is the
most important part of business,” Kansas farm-
ers and ranchers are one segment that adheres to
this philosophy.

With the advent of the new year, Kansas farm-
ers and ranchers must once again look to the fu-
ture with an open mind and the flexibility to de-
velop new ways of marketing their products.

Customers and consumers are driven by
changes in personal preferences and increased
income levels. Give the consumer what he/she
wants will never ring truer than it will in the 21st
Century.

Today’s consumer has money and they want to
spend their money on what they want. Conve-
nience also is very important, and while price is
less important, it will still be a major piece of the
buying equation.

Our future agricultural economy will continue
to be driven by consumer demand. Consumers
continue to become wiser, savvier every day.
Tomorrow’s well-informed shopper will want,
and demand, more information about how food
is produced. It will be up to the producer to help
provide such information.

Consumers must never be viewed as adversar-
ies. Consumers are the folks that buy agricultural
products and keep farmers in the business of pro-
ducing food and fiber.

We can never discount their intelligence.
Rather we must seek input from them, and once
we understand what their needs are - provide for
them.

As has always been the case, every year, agri-
cultural producers are called upon to become
better risk managers, especially as we continue
moving into a market-oriented world arena.

While extension and marketing specialists
have preached keeping accurate, detailed records
that chart production costs and individual mar-
keting practices custom tailored to each indi-
vidual farm, such disciplines still require addi-
tional work in most enterprises.

The successful farmer in 2003 and beyond will
be the one who manages yield and price risks by
knowing exactly what break-even costs of each
crop will be.  He/she will incorporate specific
goals that ensure profits and include prudent risk-
management strategies.

Flexibility will key future success on the farm.
One day soon farmers may no longer be able to

rely on government disaster relief. Farmers must
examine sound, new marketing techniques and
the latest crop insurance options coming down
the pike.

One attribute many farmers share is common
sense. Don’t forget to use this vital tool during
the upcoming year.

 Remember, that past performance never guar-
antees future success. Avoid greed when market-
ing. Never wait to sell at the top of the market
because you rarely will.

If something sounds too good to be true - it
generally is. Always, and this means all the time,
explain risk strategies you are considering to your
spouse or partner. If they cannot reiterate what
you have said and have it make sense, then you
may want to reconsider.

While relying on common sense is helpful, it
will not always make you a successful farmer.
Being thought of as a good farmer will not always
ensure profitability either.

 But, becoming a business specialist is a pre-
requisite to continuing in the profession of farm-
ing in the new year.

*****
Editor’s note: John Schlageck has been writ-

ing about farming and ranching in Kansas for
25 years. He is the managing editor of “Kansas
Living,” a quarterly magazine dedicated to ag-
riculture and rural life in Kansas.

As the 2003 Kansas Legislature and the new governor pon-
der how to deal with the state’s current financial crisis, the fore-
most question on their minds should NOT be, “Who’s going to
blink first?”

The question, of course, should be “What’s best for Kansas?”
Unfortunately, with the opening of the legislative session just
weeks away, it seems that seeking political advantage still is
the order of the day.

... Gov.-elect Kathleen Sebelius ... has, so far, been unwill-
ing to compromise on her position that the state’s budget prob-
lems can be solved without tax increases. This is despite the
fact that the combined money-saving measures suggested by
her postelection study panels would barely scratch the surface
in reducing the deficit.

Republican legislators also are sitting on their hands when it
comes to tax increases, waiting for Sebelius to take the blame.

... Meanwhile, education officials are scraping to keep
schools afloat, and advocates for people with disabilities re-
portedly are drafting their own proposal for tax increases that
would prevent further cuts in service.

... if this attitude continues very far into the legislative ses-
sion, it could be extremely harmful to the state. In the last leg-
islative session, both Republicans and Democrats spent weeks
throwing up their hands and saying “WE aren’t going to be the
ones to propose a tax increase.” ...

... If the governor and legislators truly believe the budget can
be balanced without tax increases they should put a plan on the
table ... If such a budget simply isn’t possible, they should put
their politics aside and be willing to take responsibility for the
steps that are needed to lead the state through this difficult time.

— The Lawrence Journal-World

The many reasons for war — all bad

Comments to any opinions expressed on this page are encouraged.
Mail them to the Colby Free Press, 155 W. 5th St., Colby, Kan., 67701.
Or e-mail td@nwkansas.com or pdecker@nwkansas.com.

COLBY FREE PRESS

State award-winning newspaper, General Excellence, Design & Layout
Excellence, Column Writing, Editorial Writing, Sports Columns, News,

Photography.

Official newspaper of Thomas County, Colby, Brewster and Rexford.

Tom Dreiling - Publisher
td@nwkansas.com

NEWS
Patty Decker - Editor

pdecker@nwkansas.com
Darrel Pattillo, Sports Editor

colbysports@nwkansas.com
Michelle L. Hawkins, family and religion

mhawkins@nwkansas.com

ADVERTISING
Crystal Rucker - Advertising Representative

crystalr@nwkansas.com

Flo Rodriguez - Ad Composition, Legals
BUSINESS OFFICE

Lea Bandy - Circulation Manager
Pattie Stevens - Office Manager, Want Ads

Evan Barnum - Systems Administrator
support@nwkansas.com

NOR’WEST PRESS
Jim Bowker - General Manager

Richard Westfahl, Lana Westfahl, Ron VanLoenen, Judy McKnight
THE COLBY FREE PRESS (USPS 120-920) is published daily, every Monday through

Friday, except the day observed for Memorial Day, Independence Day, Labor Day, Thanks-
giving Day, Christmas Day and New Year’s Day, by Haynes Publishing Co., 155 W.
Fifth, Colby, Kan., 67701.

PERIODICALS POSTAGE is paid at Colby, Kan. 67701, and at additional mailing
offices. POSTMASTER: Send address changes  to The Colby Free Press, 155 W. Fifth,
Colby, Kan., 67701.

THE BUSINESS OFFICE at 155 W. Fifth is open from 8 a.m. to 5:30  p.m. Monday
to Friday, closed Saturday and Sunday.

MEMBER OF THE ASSOCIATED PRESS, which is exclusively entitled to the use
for publication of all news credited to it or not otherwise herein. Member Kansas Press
Association, Inland Press Association and National Newspaper Association.

SUBSCRIPTION RATES: In Colby by carrier: 4 months $32, 8 months $47, 12
months $64. By mail with in Colby and the nine-county region of Thomas, Sheridan,
Decatur, Rawlins, Cheyenne, Sherman, Wallace, Logan and Gove counties: 4 months
$44, 8 months $56, 12 months $72 . Other Kansas counties and surrounding states: 4
months $51, 8 months $61, 12 months $75. All other states, $75, 12 months.

155 W. Fifth (USPS 120-920)  (785) 462-3963
Colby, Kan. 67701

freepress@nwkansas.com

Nor’West Newspapers
Haynes Publishing Company

John

Schlageck

Guest
Commentary

•

Other

Viewpoints

From Pens
of Kansans

•

About those letters . . .
The Free Press encourages and welcomes letters from read-
ers.  Letters should be typewritten, if at all possible, and should
include a telephone number and an address.  Most importantly,
all letters must include a signature.  Unsigned letters cannot
be published.  We reserve the right to edit for clarity and length,
and, likewise, reserve the right to reject letters deemed to be
of no public interest or considered offensive or libelous.


